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What is CMAA Research? 





Industry Reports 



2016 Generational Insights 

Collaborated with The Center for Generational Kinetics 

 

• 25 question study administered summer 2016  

• 1,003 U.S. adults (ages 22-70) who are either 

currently club members or express interest in joining a 

club in the next 5 years 

 

www.cmaa.org/millennials 

 

CMAA University > Resource Library > CMAA Research 

and Survey Reports 

http://www.cmaa.org/millennials
http://www.cmaa.org/millennials


• No one size fits all solution for clubs 

• Know your potential member based on life stage 

• Allow for a trial period and smooth orientation 

• Ask Millennials if they have a friend who might like to join 

 

              

               

             The club industry is well positioned to    

            welcome Millennials but it starts with     

           understanding them! 

Generational Insights Takeaways 



2017 Recruiting Hourly Employees 

Survey conducted in house 

 

Data collected from late summer 2017 

360 respondents from 323 clubs, CMAA member managers 

invited to respond  

 

www.cmaa.org/recruiting 

CMAA University > Resource Library > CMAA Research and 

Survey Reports 

 

According to the Bureau of Labor Statistics, the national 

unemployment rate is at a 10-year low of 4.1 percent.  

       (February 2018) 

http://www.cmaa.org/recruiting


• Most clubs evaluate hourly staffing needs on an annual basis 

• Top challenges: Experience 74%, Cultural Fit 68%, Local Competition 6% 

• Top recruiting source: Job search engines 50%, Current employees 29% 

• Employee referral program are valuable to clubs 

 

• Factors contributing to successful recruitment are some of the same challenges 

clubs face. 

Recruiting Hourly Employee Takeaways 



Compensation: Recruiting Hourly Employee 



On average, club managers rate innovation as  

4.52 out of 5.00  

in importance to their long-term success and sustainability of their clubs.  

 

 

Innovation Labs – hands on workshop style presentations 

2018/2019 Focus on Innovation 



Annual Reports 



Annual Reports 

Annual Biennial 



• Online confidential survey conducted by objective, third-party 

• Available on CMAA Research Portal (cmaa-research.org) 

• 426 Clubs Participated 

• Only aggregated results reported in the final report 

2018 Finance and Operations Report 



• Online confidential survey conducted by objective, third-party 

• Available on CMAA Research Portal (cmaa-research.org) 

• 419 Clubs Participated 

• Only aggregated results reported in the final report 

2018 Compensation and Benefits Report 



Steps to Best Utilize Reports 



Means vs. Medians 

Interpreting the Data 

Ratios 

∎ create a common platform for reviewing information and basing decisions 



Operating Revenue 



Participant Benefits 

Full Industry Report 



Participant Benefits 

Finance and Operations: Individual Club Report 



Participant Benefits 

Compensation and Benefits: Chapter Printout 



Club Resource Center 



Club Resource Center Participant Benefits 



Research on CMAA.org: www.cmaa.org/research/  
 

Annual Survey Portal: www.cmaa-research.org 
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